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SUMMARY
Overview

■ Retail sales growth is to reach 
3.5% in 2015, which is lower than 
the expected growth of retail stock of 
5.5% hence may lead to an increase in 
vacancy rate and a drop in turnovers.

■ Approximately 793,000 sq m of 
retail space is under construction 
Poland wide of which 47% is located 
in the biggest cities of above 300,000 
inhabitants.

■ Few anchor tenants plan to enter 
Poland. 

■ The commercialization process of 
new centres is more complex and time 
consuming due to saturation of the 

market, limited number of new anchors   
and tenants' strategies to limit the 
number of new openings.

■ The volume of investment 
transactions in the retail sector is 
expected to double in 2015 compared 
wiith a low volume of €566 million 
recorded in 2014.

■ Prime yields in 2014 were stable 
at ca. 5.75% for the best shopping 
centres in Warsaw, 6.00% for 
dominant shopping centres in major 
regional cities but are expected to 
harden slightly in 2015 .

“Development of retail space 
in Poland (a growth of 5.5% 
in 2015) will outpace the 
retail sales growth of 3.5% 
which may lead to increase 
in vacancy rates and some 
decreases in turnovers across 
the country.” 
Tomasz Buras, Head of Poland

Graph source: Oxford Economics Graph source: Oxford Economics
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GDP growth: Poland vs Europe
GRAPH 2

Retail sales growth in Europe in 2014-2024
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Economy 
The Polish economy once again turned 
out to be one of the best performing in 
Europe. According to preliminary data 
from late-February 2015 published 
by the Central Statistical Office GDP 
growth in 2014 reached 3.3% year-on-
year. In the United Kingdom the growth 
was 2.6%, whereas the German and 
French economies grew by 1.6% and 
0.4% respectively. 

Retail sales grew by 4.1% (constant 
prices) during 2014, up by 1.6 
percentage point when compared with 
2013. The sale of clothes and footwear 
(including textiles) recorded the highest 
increase of 17.2% with cosmetics and 
pharmaceuticals taking the second 
highest growth of 10.6%. 

A growth of 32.0% of retail sales is 
forecasted for the next ten years which 
is one of the highest rates projected 
in Europe. The EU-27 average is 
expected to reach 19.0% whereas in 
the Eurozone a growth of 17.3% is 
predicted.

The unemployment rate based on te 
International Labour Office definition 
was 9.0% and was lower than the 
European Union's (28 countries) and 
Eurozone's (19 countries) average 
of 10.2% and 11.6% resepctively. 
A downward trend is expected 
throughout 2015 and beyond to ca. 
7.7%.  
 
Average monthly salary in the national 
economy  in 2014 was PLN 3,980, up 
by 3.7% when compared with 2013 
data. The National Bank of Poland 

forecasts a growth of  4.6% in 2015 
and another 5.1% in the following year.

Footfall
In accordance with the latest 
Experian's footfall index data 
published in February 2015 a clear 
decline in shopping centre footfall is 
observed. In 2014 a negative growth 
of -3.3% was recorded Poland-wide  It 
was, however, a smaller decline when 
compared with 2013 (-4.0%). 

Despite the overall decline in the 
index it is worth to remember that 
number of clients and visitors is 
declining mainly in old centres of poor 
quality and retail offer, whereas footfall 
in the best ones is stable, often with 
an upward trend. 

Supply

Out of over 10.1 million sq m of retail 
space located in shopping centres, 
retail parks and outlets almost 441,000 
sq m were completed and opened 
during the 2014. 25 new schemes 
started to operate and five existing 
centres were enlarged last year. The 
largest projects were: Atrium Felicity 
in Lublin (75,000 sq m), Galeria 
Warminska in Olsztyn (41,000 sq m), 

Galeria Siedlce in Siedlce (35,000 sq 
m) and Galeria Amber in Kalisz (33,500 
sq m). 

Over 793,000 sq m of retail space is 
under construction throughout the 
country with ca. 92% of that space 
located in shopping centres. 

Unlike in previous years when 
development was focused on small(er) 
cities, approximately 34% of the under 
construction space is located in the 
biggest cities of above 500,000 people 
and another 12% is located in cities 
between 300,000 and 500,000 people. 

Ten out of 41 under construction 
projects are enlargments of schemes 
that have been operating for some 
time now including the extension of 
Bielany Retail Park in Wroclaw (35,500 
sq m), Ogrody in Elblag (22,500 sq 
m), Wola Park in Warsaw (17,600 sq 
m) and Atrium Copernicus in Torun 
(16,000 sq m). 

Approximately 10% of under 
construction retail space located in 
new projects are schemes of below 
10,000 sq m of GLA whereas 45% 
of them are above 30,000 sq m with 
Posnania in Poznan of 98,000 sq m 

GRAPH 3

Retail sales growth by category 

 *in non-specialized stores

Graph source: Savills, Central Statistical Office

 “As we see new large residential areas 
evolving fast in both big and small cities 
there is almost an unlimited capability for 
a convenience typed centres to develop.”                                        
Michal Muc, Savills Property Management

GRAPH 4

Salary & stock provision in major agglomerations
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of GLA being the largest one being 
developed. Other major projects are 
Zielone Arkady in Bydgoszcz (50,800 
sq m), and Sukcesja in Łódz (42,500 
sq m).

With no doubt a convenience typed 
retail schemes dedicated mainly for 
smaller cities and large residential 
settlements are popular amongst 
developers and a number of them 
have established their concepts in 
that particular segment: Immofinanz, 
Katharis Development, elbfonds 
Development, Budner, Eyemaxx, 
Dekada Realty, Saller and others. 

Retail space provision in Poland stands 
now at 263 sq m per 1,000 inhabitants 

but decreases to 236 sq m per 1,000 
people when only shopping centre 
stock is considered. The latter indicator 
is only slightly lower than the French or 
Spanish average of ca. 260 sq m per 
1,000 inhabitants each.

The lowest provision of retail space 
(excluding satellite cities of major 
agglomerations) is now recorded 
in Stalowa Wola (82 sq m/1,000 
inhabitants) but in a number of cities 
(Boleslawiec, Chelm, Ilawa, Jaroslaw, 
Jaslo, Ketrzyn, Nowy targ, Nysa, 
Radomsko, Starogard Gdanski, 
Swiecie, Szczecinek, Wodzislaw 
Slaski and Zdunska Wola) the retail 
provision is below 200 sq m per 1,000 
people. These cities are also some of 
the smallest ones in Poland with the 
number of inhabitants is below 50,000 
(except of Chelm where ca. 65,500 
people lives). 

Demand
Overall vacancy rates in shopping 

centres is relatively stable at ca. 3.00-
4.00% but is usually slightly higher 
in the most recent openings as the 
commercialisation process is now 
more complex and longer than a few 
years ago. 

Market saturation, limited number of 
new anchors and tenants' strategies 
to choose the best schemes and 
to restrict the number of new 
openings are some of the challenges 
developers and investors will need to 
face with in the next few years.

A number of new retail brands opened 
their first stores, usually starting 
from major cities with Warsaw being 
number one on their wish list. Neo, 

Undiz, Kiko Milano and Kipling 
opened their stores in Arkadia,
Twin-Set in Dom Mody Klif and 
Imaginarium in Sadyba Best Mall 
to list a few of them. Sinequanone 
and Eye Sport started their Polish 
operations in Olsztyn's Galeria 
Warminska whereas Leopark in 
Bonarka City Centre in Krakow.

Some new retail brands are expecting 
to launch their store in Poland during 
2015, however, the number of new, 
big players will be rather limited with 
new brands operating from stores of 
ca. 100 - 200 sq m.

Rents
Rental levels in the best shopping 
centres in Poland are rather stable with 
the highest rates achievable in Warsaw 
(€ 80.00 - 95.00 sq m per sq m/month) 
with those in other cities being at half 
of the Warsaw's levels. 

Rents for units of ca. 100 sq m located 

“Warsaw and the best projects will 
maintain to be number one on new 
comers' wish list as we saw througout 
2014. As the list of pipeline projects in the 
biggest cities is rather limited and those 
already existing are fully let some brands 
might stuggle with finding the best fit to 
fulfill all requirements.”                                  
             Jaroslaw Tutaj, Savills, Head of Retail Agency

GRAPH 5

Prime shopping centre yields

Graph source: Savills

Investment
Investment volume in the retail 
sector to double in 2015

The volume of retail transactions in 2014 amounted to 
€566 million, only 18% of the total volume. This low 
volume is a consequence of limited supply of prime 
retail assets designated for sale.

The largest transactions in 2014 were the acquisitions 
of Poznan City Centre by Resolution Real Estate 
Fund IV and ECE Prime European Shopping Centre 
Fund, the acquisition of Focus Mall in Bydgoszcz by 
Atrium European Real Estate for €122 million and the  
acquisition of Mazovia shopping centre in Plock by 
CBRE Global Investors for ca. €70 million.

Prime shopping centre yields were stable in 2014 at 
ca. 5.75% for the best shopping centres in Warsaw, 
ca. 6.00% for dominant shopping centres in major 
regional cities and ca. 7.25-7.75% for leading 
shopping centres in secondary cities. Prime yields 
are expected to harden during 2015 as the supply of 
the best assets for sale is limited and the number of 
active investors is growing.

More activity in the retail sector is expected during 
2015, doubling last year's volume, which will grow 
even further in 2016-2017 following openings of 
larger retail schemes across Poland, and as a result 
of expiring holding periods of assets sold in recent 
years.
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Outlook
Mixed-use projects are gaining 
its momentum

in the best spots of the shopping 
centres are estimated at ca. EUR 
30.00 - 40.00 per sq m/month in cities 
between 300,000 and 500,000 people, 
EUR 20.00 -30.00 per sq m/month in 
cities between 100,000 and 300,000 
inhabitants and another EUR 10.00 per 
sq m/month less in the smallest cities 
(below 100,000 people). 

Rents are even more diversed when 
the size of unit is considered with 
rents for units of above 1,000 sq m at 
approximately EUR 6.00 - 10.00 per sq  
m/month. 

In addition to the rent retailers are 

also charged with service and often 
marketing fee to cover the costs of 
maintaining the scheme and keeping it 
attractive for customers. 

The level of service charge varies 
depending on the location, type and 
quaility of the centre, hower, they 
average at approximately PLN 20.00 - 
25.00 per sq m/month.

Savills contacts
Please contact us for further information

Savills plc
Savills is a leading global real estate service provider listed on the London Stock Exchange. The company established in 1855, has a rich heritage with unrivalled growth. It is a company 
that leads rather than follows, and now has over 200 offices and associates throughout the Americas, Europe, Asia Pacific, Africa and the Middle East.

This report is for general informative purposes only. It may not be published, reproduced or quoted in part or in whole, nor may it be used as a basis for any contract, prospectus, 
agreement or other document without prior consent. Whilst every effort has been made to ensure its accuracy, Savills accepts no liability whatsoever for any direct or consequential loss 
arising from its use. The content is strictly copyright and reproduction of the whole or part of it in any form is prohibited without written permission from Savills Research.

Tomasz Buras
Managing Director
Head of Poland
+48 (0) 22 222 4020
tburas@savills.pl

Jaroslaw Tutaj
Director, Head of Retail 
Agency
+48 (0) 22 222 4006
jtutaj@savills.pl

Michal Cwiklinski
Managing Director
Head of Investment
+48 (0) 22 222 4010
mcwiklinski@savills.pl

Michal Muc
Director, Property 
Management
+48 (0) 22 222 4054
mmuc@savills.pl

Kamil Kowa
Director, Head of 
Valuation & Consultancy
+48 (0) 22 222 4040
kkowa@savills.pl

Retail market in Poland will be facing a number of 
challenges and changes in the next few years: 
• Volume of space under construction 

is exceeding 793,000 sq m which will 
consequence in some (small) increase in 
vacancy rates across the country.

• Hypermarket operators are reducing their units 
in existing schemes and lease smaller units 
in under construction and planned projects 
hence additional retail space needs to be 
commercialised. 

• Big projects will be developed only in the 
largest cities, Warsaw in particular, but further 
development of convenience typed centres is 
almost unlimited as new residential areas are 
built up across the country.

• New retail brands will start their operations from 
Warsaw both in exisitng and pipeline projects 
and later they will expand to other cities.

• Some more activity is observed in development 
of mixed-use, urban projects with significant 
retail element. Examples include Norblin and 
Royal Wilanów by Capital Park, Koneser by 
BBI Development, Bohema by Okam and Hala 
Koszyki by Griffin Real Estate. These projects 
are located in Warsaw, however, in other cities 
similar projects are developed in Krakow (Browar 
Lubicz) and Wrocław (Ovo Wroclaw).  

GRAPH 6

Rents in shopping centres by size of the city and unit

Graph source: Savills 
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